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Our new strategy Strive25 will drive continued long-term 
value creation through revenue and earnings growth

Chronic Care

Interventional 
Urology

Wound & 
Skin Care

Talent, 
Leadership & 

Culture

SustainabilityUnparalleled 
efficiency

Innovation

7-9% 
organic growth p.a.

more than 30% 
EBIT margin1

1) Constant currencies, based on FX rate as of September 29, 2020



Our plastic position

As a manufacturer of medical products made of 
plastic, Coloplast has a responsibility. 

We embrace that responsibility and have clear priorities: 

ÅProduct safety and clinical performance cannot be compromised

ÅSingle use products are the easiest and safest option for our users

ÅSustainability should be easy for our users

ÅWe need to identify new materials and support the development of new technologies

ÅPartnerships across the industry are essential



Supporting sustainable development with a strong emphasis 
on improving our environmental performance

Stina

0 emissions from scope 1&2
100% renewable energy

Our mission

Making life easier for people 
with intimate healthcare needs

Our 2025 priority

Improving 
products and
packaging

Our 2025 priority

Reducing 
emissions

80% packaging made from renewable materials
50% production waste recycled

1) of which DKK 100 millions in capex and DKK 150 million in operating expenses

DKK 250 million1 in investments 
allocated to sustainability efforts during 

Strive25 period

Our ongoing commitment

Responsible 
operations
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As a manufacturer of medical products 
primarily made of plastic, we have a 
responsibility to contribute to solving the 
plastic waste problem, whilst maintaining the 
highest level of product safety.

Why is this a key priority:

Å Redesign packaging for minimal material 
use and/or switching to bio-based and 
recycled material in packaging

Å Increase waste recycling by using 
circularity pilots and ChemCycling

How will we achieve this?

Our 2025 priority: Improving products and packaging
Improving products and packaging by addressing material use

Improving products and packaging

80%
70% 70%Renewable 

material in 
packaging

90%
75%75%

Recyclable 
packaging

Recycled 
production 
waste

58%
50%

41%

2025 
Ambition

H1 
20/21

FY 
19/20

1) Selected numbers will be audited in connection to the FY 20/21 results

H1 2020/21 progress on key sustainability ambitions 1)
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As a growing company, we are challenged 
by a potential increase in our environmental 
footprint. We are rising to the challenge and 
setting an ambition of making our 
production carbon neutral by 2025.

Why is this a key priority:

Å Renewable energy usage by switching to 
Power Purchase Agreements (PPAs) and 
phasing out natural gas

Å Reducing business travel-related 
emissions by being prudent about air 
travel and converting company cars to 
electric vehicles 

Å Limiting the amount of goods 
transported by air

How will we achieve this?

Our 2025 priority: Reducing emissions
We are committed to reducing emissions while being a growth company

Scope 1+2 
emissions

Renewable 
energy usage

0%

6% 6%

67%

100%

67%

2025 
Ambition

H1 
20/21

FY 
19/20

Limit goods 
transported 
by air

5%
4%4%

Electric 
company cars

Air travel 
reduction2)

50%

1% 1%

-45%

-10%

-75%

1) Selected numbers will be audited in connection to the FY 20/21 results

2) Measures the reduction in CO2 air travel related emissions 

Reducing emissions H1 2020/21 progress on key sustainability ambitions 1)



Coloplast is committed to 
ambitious science-based
climate action
for a 1.5°C future


